
ThE ENTrEprENEurial dEvElOpMENT Of wOMEN iN Eu: 
GEO-ECONOMIC fACTORS IN STARTING A BUSINESS

Alexandra-Lucia POPa*
a) Babeș-Bolyai University, Faculty of Economics and Business Administration, 

Cluj-Napoca, Romania

Please cite this article as: Article History:

Pop, A.L., 2018. The entrepreneurial development 
of women in EU: geo-economic factors in starting a 
business. Review of Economic Studies and Research 
Virgil Madgearu, 11(2), pp.91-107. 
doi: 10.24193/RVM.2018.11.28. 

Received: 15 October 2018
Accepted: 17 November 2018

Abstract: The purpose of this research paper is to identify the geo-economic 
factors which determine women to start a new business in their country. We used 
World Bank’s Enterprise Survey data to analyze the evolution of new companies 
created by women in European Union, between 2011-2017, and which are the 
most important factors for female to start a business. Panel analysis was used to 
determine the important factors of the country’s economy which influence female to 
start a new business. The results show a statistically significant model consisting of 
economic factors (number of procedures, days of starting new business, cost, profit 
taxes and minimum capital) which determine women to become an entrepreneur. 
Variables correlate and negatively influence the number of starting business, but 
bureaucracy, defined such as procedures, has the most negatively impact. 
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